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Why study media?
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Why study media?

* Impact of ownership of media contents (important to study institutions/
industries)

*Impact of media influence on our perceptions & thoughts

13 b

* Knowing the gap between “a” reality we see everyday, and media
representations of that reality (Agenda settings, representation theory)

« Study media to make media by your own

* Teach you to question everything (critical theory, critical thinking,
media literacy etc)

 To express the truth and your thoughts (Journalism, media production,
aesthetics)

* Teaches you how to influence audiences as well as to understand life
styles, view points, and cultures (advertising, PR, entertainment)
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Media landscape

B pistribution [ content B streamingvideo  CIRCLES SIZED BY MARKET CAP (as of Dec. 2019)
Warner Bros. 20th Century

Studios HBO ESPN Fox Studios

Hulu
$15B
28.5M subs
MOt;‘?r ‘ ———  61% ABC
edia STAKE
~
|

Turner (CNN, " Marvel

TNT, TBS) DirecTV 33% Lucasfilm Studios
STAKE
Verizon Media Group ol Fox
(Yahoo/AOL) broadcast
Dreamworks NBC
Fox cable

. Fox News

Columbia ( \
Sky Pictures Fox Sports)

——

—

Universal E!, Bravo,

—=

studios CNBC Sony P
Pictures TV

News 12 CBS ELATIVE
Networks I24NEWS Interactive/  Discovery / MARKET
Showtime CNET Scripps ,,/ / CAP
Al $16B ‘ [ Apple:
I $1.2T

$16B Cheddar CBS Discovery, | H | Google:
3M video James

4M broadband Bond  Epix

Vi BS

Food Network, | | $910B

HGTV “'\ \ \ Amazon:

Paramount Viacom Media

4

‘ $873B

(MTV, Comedy | :onsoate .

A MGM  AMC Central, BET) §tar£ °e£5°g7k8-
‘ 5M broadband $6B™ $2)1f $25.< Starz i
12M video IFC AMC, IFC, B

Lionsgate

(includes Sling) Films
Films TV

BBC America

Note: *Assumes 3.8 revenue multiple **Assumes 3.1 revenue multiple
Source: the companies, news reports, Leichtman Research Group (cable/internet subs)

Lionsgate i S

recode

Source:
vox.com
Recode

“Here’s who

owns

everything

in Big Media today

It probably won’t look
like this for long.”



http://vox.com

edia landscape

Distribution B content B streaming video

Warner Bros.
Studios

Bravo, CNBC

AN

Altice | IFC Fil

3M video AMC, IFC, -

M broadband News12 BBC America
Networks

ote: *Assumes 3.8 revenue multiple **Assumes 3.1 revenue multip

" - . ) : .
Sl | . T8 21l ™ Tl o BT eAT T~ ‘2"’ o | 1220 ot 2 2l8 8

1Ta%

CIRCLES SIZED BY MARKET CAP (as of Jan, 22)

ISCOvery,
_ Food Network,
y, HGTV

sgate’, \

Lionsgate
Films

RELATIVE
MARKET
CAP
Apple:
$9088
Google:
$7928
Amazon
S6248
Facebook
S8278

{ .Ao‘o -

Source:
vox.com
Recode

“Here’s who

owns

everything

in Big Media today

It probably won’t look
like this for long.”
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Media ownership
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SEPNlcl EZEMT BICITSVTIVIC

« Study Study Study

 Learn learn learn then keep learning

 Training and continue training until your
brain/ changes

- Use the resources available at the University
campus

. It's not metaverse... but meta-cognition, self-
aware



The Last but not least

Eventually, you need to have a “F "k everyone,
idiotic masses” attitude to strive in the fields of
media studies or media industries....

At the same time, you need to know and kind a
follow, a social norm (*t=#R#E) such as a
social structure, rules, customs, trends, social-
orders of a community you try to belong to... in
order to have a say (freedom to express) and to
decide what the next move you want to take
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Media theories




Media Communication Theory
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Media Communication Theory

Also known as mass communication theories

1) the magic bullet theory GEXLIE:® - R T EHETIL)

2) two-step flow theory (az2=s—v 3> o28EoRNESIL)

3) multi-step flow theory (az1=r—vs>vozaMoRNETL)

4) uses and gratification theory (FIff & & 2 E#)

5) cultivation theory (F{LIEHE. EEIER)




Media Communication Theory

Also known as mass communication theories

Two-step flow model
THE HYpUDERMIC NEEDLE THEURY @ opinion eader

MAGIC BUI.I.ET THEURY Mass Media

/ \

Member
Member > Target
Tarqet \r" — Aud.

Uses & Gratifications Multi-step flow
Social Media Model -

Member |
Target \{\_‘“*

N

WY Opinion
* Pleasure om W Leader Y
* Recognition " / & Nember
Ls ; Target
* Personalities sy // Member R

ey Target

~ Aud.
20 g Member YW
M Target S
Media SSSR 70 Al
s n"m,_\ .,' v &

*Video

* Pictures
Empowerment

* Personality driven
¢ Interactive

+Self confidence

conversations L3 : <‘ =
* Credible Information i\ 0 e RRSY  [lember
* Shareable A Opinion Target
- P Leader BN ALK
£ " ? P
¥ 54 A 4
Member T~ Y \ember
Target Target
Aud. Aud.

CommunicationKnowledgeCenter



Media Communication Theory

Also known as mass communhnication theories

Cultivation Theory

—

7 |F You Keep WATCHING THAT VIOLENCE
YouR HEAD IS GOING TO EXPLODE,

S RING YoUurR MUSHY BRAINS
AttAg/rEER MY NICE,CLEAN CARPET.

-

= e

DITX Bmpofal o -GaZevie



Information Theory

INFORMATION

SOURCE TRANSMITTER

o

PUTE——

ME SSAGE

SIGNAL

RECEIVED

NOISE
SOURCE

SIGNAL

RECEIVER  DESTINATION

MESSAGE
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Mass Media Theories

Public Opinion and Journalism




Mass Communication Theory
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The Structure, Function, and Symbols of
Mass Communication
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Critical Theory
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Hegemonic power

Racism oppression microaggressions
Heteronormativity Patriarchy :
Cisgender

Inte rSECtIOnahty privilege

Critical theory

LGBTa+ White privilege

Gender sexism  Social Justice
identity centering  Cultural supremacy



Critical Theory
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Propaganda (and the Surveillance Society)
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Propaganda (and the Surveillance Society)
(ZFOINAVTETIL. BERER)
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Propaganda (and the Surveillance Society)
(ZFOINAV5ETIL. BERER)
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Cultivation and Agenda Setting

(T TaVTHE)

” IF You Keep WATCHING THAT VIOLENCE
YouR HEAD IS GOING TO EXPLODE,

SPLATTERING YOUR MUSHY BRAINS
ALL OVER MY NICE,CLEAN CARPET.
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Medium is the message
(ATFa4T7EXyE—I7F, )

Marshall McLuhan

Quentin Fiore

THEMEDIUMISTHE MASSAGE
"We shape our tools, and then g

our tools shape us.”

AN INVENTORY OF EFFECTS




Medium is the message
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Encoding-decoding
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Encoding/Decoding




Political Economy, Globalization, Imperialism
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Political Economy, Globalization, Imperialism
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